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TechniGraphics Named as One of the 75 Top Workplaces

June 21, 2010

(Wooster, Ohio - June 21, 2010) The Cleveland Plain Dealer named TechniGraphics, Inc., as one of the 75 Top
Workplaces for 2010. This competition was open to companies throughout a 10 county area in northeast Ohio.
The key difference with this competition is that the selection process centered on what employees thought
about their employer’s workplace environment. Employees were asked to complete confidential opinion
surveys conducted by an independent third party. The results of each company’s survey were compared and
the top 75 companies were selected. Surveys were completed by 93% of TechniGraphics’'Wooster employees.

Companies were measured on surviving the downturn, balancing work and family, maintaining diversity,
passing out perks, making charity a priority, company longevity and ethics, and having fun on the job. Techni-
Graphics was one of five companies highlighted for its creativity for having fun in the workplace. The results
discussed the company’s lunchtime social events like bowling, ice skating and mini-golf; and quoted com-
ments from TechniGraphics’Human Resources Director Rich Danby's completed survey. More information on
the survey results is available at www.cleveland.com/best-workplaces.

Commenting on the award, TechniGraphics President and CEO, Dee Vaidya, said, “We so appreciate how our
employees perceive our workplace. We are constantly looking for ways in which to improve what we are
doing, both in our business operations and opportunities for them.”

Employees rated TechniGraphics highly in the following five categories as workplace strengths: Strategic
Direction, Strategy Execution, Career Opportunity, Management Effectiveness and Pay & Benefits.

TechniGraphics, with its headquarters in Ohio and offices across the United States, Europe, and India, special-
izes in delivering services for large engineering and geospatial programs. The company supports large, multi-
national organizations and Ministries of Defense. A strong, long-term partnership is the goal with every
customer. For more information, please visit www.tgstech.com, or contact Steve Nichols at
steve.nichols@tgstech.com.



